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Abstract: 
The rapid advancement of Artificial Intelligence (AI) has significantly transformed the digital 

entrepreneurial landscape by creating new opportunities for innovation, business growth, and 

competitive advantage. AI technologies, including machine learning, natural language 

processing, predictive analytics, and generative AI, have enabled entrepreneurs to improve 

operational efficiency, automate business processes, enhance customer engagement, and 

develop scalable digital business models. In India, the growth of digital infrastructure, 

increasing internet penetration, government initiatives, and a vibrant startup ecosystem have 

accelerated the adoption of AI-enabled entrepreneurship, particularly among young 

entrepreneurs. The present study aims to examine the opportunities created by Artificial 

Intelligence for digital entrepreneurship and analyse the challenges faced by young 

entrepreneurs in adopting AI-driven technologies in India. The study adopts a descriptive and 

review-based research design and is based entirely on secondary data collected from peer-

reviewed journal articles, books, conference proceedings, government reports, and publications 

of national and international organizations. A thematic analysis approach has been employed 

to synthesize the existing literature. The findings reveal that AI offers significant opportunities 

by fostering innovation, improving business productivity, supporting data-driven decision-

making, reducing operational costs, and expanding market access. However, challenges such 

as high implementation costs, limited technical expertise, data privacy concerns, cybersecurity 

risks, ethical issues, and regulatory uncertainty continue to affect the effective adoption of AI 

among young entrepreneurs. The study concludes that strengthening digital infrastructure, 

enhancing AI-related skills, promoting responsible AI governance, and expanding institutional 

support are essential for developing a sustainable and globally competitive digital 

entrepreneurial ecosystem in India. The review provides valuable insights for researchers, 

policymakers, educators, and entrepreneurs while identifying directions for future research in 

AI-enabled digital entrepreneurship. 

1. Introduction: 
The rapid advancement of digital technologies has transformed the way businesses are 

established, managed, and expanded across the world. The widespread availability of the 

internet, smartphones, cloud computing, digital payment systems, and online platforms has 

created a favourable environment for entrepreneurship. These technological developments 

have reduced traditional barriers to market entry, enabling individuals with innovative ideas to 

launch and operate businesses with comparatively lower investment and broader market access. 
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As a result, digital entrepreneurship has emerged as an important driver of economic growth, 

innovation, employment generation, and social development. 

In recent years, Artificial Intelligence (AI) has become one of the most influential 

technologies shaping the digital economy. AI refers to computer systems capable of performing 

tasks that typically require human intelligence, such as learning from data, recognizing 

patterns, understanding language, making predictions, and supporting decision-making. The 

integration of AI into digital business models has significantly changed entrepreneurial 

activities by improving operational efficiency, enhancing customer experiences, automating 

routine processes, and enabling data-driven business strategies. AI-powered applications such 

as chatbots, recommendation systems, predictive analytics, intelligent marketing tools, and 

generative AI are increasingly being adopted by startups and digital enterprises to strengthen 

their competitiveness. 

India has witnessed remarkable growth in its digital ecosystem over the past decade. 

Government initiatives promoting digital transformation, increasing internet penetration, 

expanding digital infrastructure, and the rapid adoption of smartphones have accelerated the 

growth of technology-driven businesses. The country's vibrant startup ecosystem, supported 

by innovation hubs, incubators, venture capital investments, and a large pool of skilled youth, 

has created favourable conditions for digital entrepreneurship. Young entrepreneurs are 

increasingly utilizing digital platforms and AI-based solutions to develop innovative products 

and services in sectors such as e-commerce, financial technology, education, healthcare, 

agriculture, logistics, and professional services. 

Despite these opportunities, the integration of AI into entrepreneurship also presents 

several challenges. High implementation costs, limited technical expertise, concerns regarding 

data privacy and cybersecurity, ethical issues associated with AI systems, regulatory 

uncertainties, and unequal access to advanced technologies remain significant barriers, 

particularly for small enterprises and first-generation entrepreneurs. In addition, the rapid pace 

of technological change requires entrepreneurs to continuously update their digital knowledge 

and develop new skills to remain competitive in an evolving business environment. 

The increasing influence of AI on digital entrepreneurship highlights the need to understand 

both its opportunities and its challenges within the Indian context. Young entrepreneurs play a 

crucial role in promoting innovation, creating employment, and contributing to economic 

development. Examining how AI is reshaping entrepreneurial activities can provide valuable 

insights for policymakers, educators, industry practitioners, financial institutions, and aspiring 

entrepreneurs. Such understanding can support the development of appropriate policies, 
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capacity-building initiatives, and institutional support mechanisms that encourage responsible 

and sustainable AI adoption. 

This study reviews the existing literature on digital entrepreneurship and Artificial 

Intelligence with particular emphasis on opportunities and challenges for young entrepreneurs 

in India. It explores the evolving relationship between AI and entrepreneurial development, 

identifies the major benefits and barriers associated with AI adoption, and highlights future 

prospects for building an inclusive, innovative, and technology-driven entrepreneurial 

ecosystem in the country. 

Objectives of the Study 

1. To examine the opportunities created by Artificial Intelligence for digital 

entrepreneurship among young entrepreneurs in India. 

2. To analyse the challenges faced by young entrepreneurs in adopting Artificial 

Intelligence for digital entrepreneurial ventures in India. 

2. Research Methodology 
2.1 Research Design 

The present study adopts a descriptive and review-based research design to examine the 

opportunities and challenges of digital entrepreneurship in the era of Artificial Intelligence (AI) 

among young entrepreneurs in India. The study is conceptual in nature and aims to synthesize 

existing knowledge through a comprehensive review of the available literature. A thematic 

approach has been adopted to organize and interpret the literature, enabling a systematic 

understanding of the major developments, emerging trends, opportunities, and challenges 

associated with AI-enabled digital entrepreneurship. 

2.2 Sources of Data 

The study is based entirely on secondary data collected from credible and authentic sources. 

Relevant information has been gathered from peer-reviewed journal articles, books, book 

chapters, conference proceedings, government reports, policy documents, and publications of 

national and international organizations. To ensure the quality and reliability of the review, 

literature was accessed through recognized academic databases such as Scopus, Web of 

Science, Google Scholar, ScienceDirect, SpringerLink, Emerald Insight, and Taylor & Francis 

Online. In addition, reports published by organizations including NITI Aayog, Startup India, 

Invest India, the Organisation for Economic Co-operation and Development (OECD), the 

World Bank, and the World Economic Forum (WEF) were reviewed to obtain recent insights 

into AI and digital entrepreneurship. 
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2.3 Literature Selection Criteria 

The literature included in this review was selected based on its relevance to the research 

objectives and study theme. Preference was given to peer-reviewed journal articles and 

authoritative reports that discuss digital entrepreneurship, Artificial Intelligence, innovation, 

startups, and entrepreneurial ecosystems. The review primarily includes literature published 

between 2018 and 2025 to capture recent developments in AI and digital entrepreneurship. 

However, a few seminal studies published before 2018 were also incorporated to provide the 

theoretical foundation of the study. Publications lacking academic credibility, duplicate 

records, and studies not directly related to the research objectives were excluded from the 

review. 

2.4 Data Analysis Technique 

The collected literature was analysed using a thematic analysis technique. The selected 

studies were critically examined, compared, and synthesized to identify common themes, major 

findings, emerging trends, and research gaps. The analysis was organized under the following 

themes: 

• Concept and Evolution of Digital Entrepreneurship  

• Artificial Intelligence and Digital Entrepreneurship  

• Opportunities of Artificial Intelligence for Young Entrepreneurs  

• Challenges of AI Adoption in Digital Entrepreneurship  

• Digital Entrepreneurship Ecosystem in India  

This thematic approach facilitated a structured interpretation of the literature and enabled 

the development of comprehensive conclusions regarding the role of Artificial Intelligence in 

promoting digital entrepreneurship. 

2.5 Scope of the Study 

The present study focuses on the role of Artificial Intelligence in shaping digital 

entrepreneurship among young entrepreneurs in India. It examines the opportunities created by 

AI, the challenges associated with its adoption, and the institutional and policy initiatives that 

support AI-enabled entrepreneurial development. The study is confined to secondary data and 

therefore does not include primary data collection or empirical analysis. The findings are 

intended to provide a comprehensive understanding of the current state of knowledge and to 

identify areas requiring further research. 

3. Literature Review 
3.1 Concept and Evolution of Digital Entrepreneurship 

Digital entrepreneurship has emerged as a transformative concept in the contemporary 

business environment due to rapid advancements in digital technologies and increasing internet 
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penetration. Unlike traditional entrepreneurship, digital entrepreneurship integrates digital 

technologies into the creation, operation, and expansion of business ventures, enabling 

entrepreneurs to develop innovative products, services, and business models. The widespread 

adoption of cloud computing, mobile technologies, e-commerce platforms, social media, and 

digital payment systems has significantly lowered market entry barriers and expanded 

entrepreneurial opportunities. 

Kollmann (2006) introduced the concept of e-entrepreneurship by emphasizing the role of 

internet-based technologies in creating new business opportunities and facilitating online 

commercial activities. Hull et al. (2007) further argued that digital technologies have 

transformed entrepreneurial processes by enabling firms to reach global markets, improve 

operational efficiency, and establish scalable business models. Expanding this perspective, 

Davidson and Vaast (2010) defined digital entrepreneurship as the pursuit of entrepreneurial 

opportunities through digital technologies and information systems, highlighting their role in 

value creation and innovation. 

Recent studies have emphasized that digital entrepreneurship extends beyond technology 

adoption and involves the development of entirely new entrepreneurial ecosystems. Nambisan 

(2017) explained that digital technologies reshape entrepreneurial opportunity recognition, 

innovation processes, resource mobilization, and business model development. Similarly, 

Sussan and Acs (2017) proposed the Digital Entrepreneurial Ecosystem framework, 

demonstrating that successful digital entrepreneurship depends on the interaction among 

entrepreneurs, digital infrastructure, institutions, customers, investors, and technology 

platforms. Collectively, the literature suggests that digital entrepreneurship has evolved into a 

dynamic ecosystem that promotes innovation, economic growth, and sustainable business 

development through digital transformation. 

3.2 Artificial Intelligence and Digital Entrepreneurship 

Artificial Intelligence (AI) has become one of the most influential technologies driving 

digital entrepreneurship by enabling businesses to automate operations, analyse large volumes 

of data, improve decision-making, and develop innovative business solutions. AI technologies, 

including machine learning, natural language processing, computer vision, predictive analytics, 

and generative AI, have transformed the way entrepreneurs identify opportunities, engage 

customers, and manage business operations. 

Brynjolfsson and McAfee (2014) argued that AI-driven technological advancement has 

significantly improved organizational productivity, innovation, and competitiveness by 

automating complex business processes and supporting data-driven decision-making. Kaplan 
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and Haenlein (2019) defined Artificial Intelligence as computer systems capable of interpreting 

data, learning from experience, and performing tasks that traditionally require human 

intelligence. They emphasized that AI enables organizations to improve operational efficiency 

while enhancing customer experiences through intelligent automation. 

Recent research highlights AI as a strategic resource for entrepreneurial development. 

Dwivedi et al. (2021) reported that AI applications improve marketing effectiveness, customer 

relationship management, business analytics, and operational efficiency by utilizing advanced 

data processing capabilities. Likewise, Chalmers, MacKenzie, and Carter (2021) explained that 

AI functions as an entrepreneurial enabler by facilitating opportunity recognition, venture 

creation, product innovation, and business scalability. Overall, the literature indicates that AI 

has transformed digital entrepreneurship from technology-supported business activities to 

intelligent, data-driven, and innovation-oriented entrepreneurial ecosystems. 

3.3 Opportunities of Artificial Intelligence for Young Entrepreneurs 

The integration of Artificial Intelligence into digital entrepreneurship has created 

significant opportunities for young entrepreneurs by improving innovation, productivity, and 

business competitiveness. AI enables entrepreneurs to automate routine business activities, 

analyse customer behaviour, optimize resource utilization, and make informed strategic 

decisions. As digital technologies become increasingly accessible, AI has reduced the cost of 

innovation while enabling startups to compete in domestic and international markets. 

Brynjolfsson and McAfee (2014) emphasized that AI contributes to higher productivity, 

innovation, and organizational efficiency through intelligent automation and data-driven 

decision-making. Kaplan and Haenlein (2019) observed that AI-powered applications such as 

recommendation systems, virtual assistants, predictive analytics, and chatbots enable 

businesses to deliver personalized customer experiences and improve service quality. These 

technologies enhance customer satisfaction while strengthening business competitiveness. 

Dwivedi et al. (2021) further highlighted that AI supports entrepreneurs by improving 

digital marketing, customer relationship management, business forecasting, and operational 

performance through machine learning and predictive analytics. Similarly, Chalmers, 

MacKenzie, and Carter (2021) argued that AI enhances entrepreneurial opportunity 

recognition, accelerates product development, and supports business scalability by enabling 

entrepreneurs to respond quickly to changing market conditions. Agrawal, Gans, and Goldfarb 

(2018) also suggested that AI significantly reduces the cost of prediction, allowing 

entrepreneurs to make more accurate business decisions and allocate resources more 

efficiently. Overall, the literature demonstrates that Artificial Intelligence serves as a catalyst 
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for innovation, startup growth, and sustainable competitive advantage, creating substantial 

opportunities for young entrepreneurs in India's rapidly expanding digital economy. 

3.4 Challenges of AI Adoption in Digital Entrepreneurship 

Despite its numerous benefits, the adoption of Artificial Intelligence presents several 

challenges for digital entrepreneurs, particularly startups and young entrepreneurs with limited 

financial and technological resources. High implementation costs, lack of technical expertise, 

inadequate digital infrastructure, and limited access to quality data remain significant barriers 

to AI adoption. These challenges often prevent small businesses from fully utilizing AI 

technologies despite their potential benefits. Brynjolfsson and McAfee (2014) observed that 

organizations require substantial investment in digital infrastructure, employee training, and 

technological capabilities before realizing the benefits of AI. Similarly, Agrawal, Gans, and 

Goldfarb (2018) argued that successful AI implementation depends on access to high-quality 

data, advanced computing resources, and skilled professionals, which may not be readily 

available to emerging entrepreneurs. Kaplan and Haenlein (2019) emphasized that AI adoption 

also raises concerns regarding data privacy, cybersecurity, algorithmic bias, transparency, and 

accountability. These ethical and legal challenges require entrepreneurs to implement 

responsible AI practices while complying with evolving regulatory frameworks. Dwivedi et al. 

(2021) further reported that cybersecurity threats, governance issues, and uncertainty regarding 

AI regulations remain major obstacles to digital transformation. Likewise, Chalmers, 

MacKenzie, and Carter (2021) noted that entrepreneurs must continuously upgrade their digital 

competencies and adapt to rapidly changing technological environments to remain competitive. 

Overall, the literature suggests that although AI offers considerable entrepreneurial advantages, 

overcoming financial, technological, regulatory, and skill-related challenges remains essential 

for its successful adoption. 

3.5 Digital Entrepreneurship Ecosystem in India 

India has developed a dynamic digital entrepreneurial ecosystem supported by 

technological advancement, policy initiatives, increasing internet penetration, and a rapidly 

growing startup culture. The expansion of digital infrastructure, digital payment systems, cloud 

computing, and smartphone usage has created favourable conditions for AI-enabled 

entrepreneurship across various sectors, including healthcare, education, agriculture, financial 

technology, retail, and logistics. NITI Aayog (2018), through the National Strategy for 

Artificial Intelligence, emphasized that AI has the potential to accelerate innovation, improve 

productivity, and strengthen India's digital economy by encouraging entrepreneurship and 

technological development. The report recommended investments in AI research, digital 
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infrastructure, human capital development, and public-private collaboration to establish India 

as a global AI leader. Government initiatives such as Digital India, Startup India, and the Atal 

Innovation Mission have significantly strengthened the entrepreneurial ecosystem by 

promoting innovation, startup incubation, financial support, digital literacy, and technology 

adoption. Invest India has also highlighted the increasing role of venture capital funding, 

startup accelerators, incubators, and innovation hubs in supporting technology-driven 

enterprises. 

Dwivedi et al. (2021) emphasized that collaboration among government agencies, 

educational institutions, industry, and technology providers is essential for promoting AI 

adoption and strengthening entrepreneurial capabilities. Similarly, the OECD (2023) reported 

that supportive innovation ecosystems, digital infrastructure, and policy interventions play a 

critical role in enhancing entrepreneurial competitiveness and sustainable economic growth. 

However, existing literature also indicates that regional disparities in digital infrastructure, 

unequal access to finance, shortages of AI-skilled professionals, and differences in digital 

literacy continue to influence entrepreneurial development across India. Therefore, 

strengthening digital infrastructure, promoting AI education, and expanding institutional 

support remain essential for fostering AI-driven entrepreneurship among young entrepreneurs. 

Synthesis of the Literature 

The reviewed literature indicates that Artificial Intelligence (AI) has significantly 

transformed digital entrepreneurship by promoting innovation, improving operational 

efficiency, and enabling data-driven business decisions. AI technologies have created new 

opportunities for young entrepreneurs through business automation, personalized customer 

engagement, and scalable digital business models. Government initiatives such as Digital India, 

Startup India, and the National Strategy for Artificial Intelligence have further strengthened 

India's digital entrepreneurial ecosystem. However, the literature also highlights several 

challenges, including high implementation costs, lack of technical expertise, data privacy 

concerns, cybersecurity risks, ethical issues, and regulatory uncertainty. These barriers 

continue to affect the adoption of AI, particularly among startups and young entrepreneurs. 

Although previous studies have examined digital entrepreneurship and Artificial Intelligence 

separately, limited research has integrated both concepts to comprehensively analyse the 

opportunities and challenges faced by young entrepreneurs in India. Therefore, the present 

study synthesizes the existing literature to provide a comprehensive understanding of AI-

enabled digital entrepreneurship and to identify future research directions and policy 

implications. 
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Research Gap  

The existing literature provides extensive insights into digital entrepreneurship and 

Artificial Intelligence (AI) as independent areas of research. Several studies have examined the 

role of digital technologies in entrepreneurial development, while others have focused on AI 

adoption, business innovation, and organizational performance. However, limited research has 

comprehensively integrated these two domains to examine how AI is reshaping digital 

entrepreneurship, particularly from the perspective of young entrepreneurs in India. 

Furthermore, much of the existing literature emphasizes technological advancements and AI 

applications, with comparatively less attention given to the opportunities and challenges 

experienced by young entrepreneurs in adopting AI for digital business ventures. There is also 

a lack of comprehensive review studies that synthesize recent research on AI-enabled digital 

entrepreneurship within the Indian context. Therefore, the present study addresses this gap by 

providing a thematic review of the existing literature on digital entrepreneurship and Artificial 

Intelligence. It offers a comprehensive understanding of the opportunities, challenges, and 

policy implications associated with AI-enabled digital entrepreneurship among young 

entrepreneurs in India and identifies potential directions for future research. 

4. Analysis and Discussion 
4.1 Artificial Intelligence as a Catalyst for Digital Entrepreneurship 

The reviewed literature indicates that Artificial Intelligence (AI) has fundamentally 

transformed the landscape of digital entrepreneurship. AI technologies, including machine 

learning, natural language processing, predictive analytics, and generative AI, have enabled 

entrepreneurs to automate business processes, improve decision-making, and enhance 

customer engagement. Unlike traditional business models, AI-driven digital entrepreneurship 

facilitates innovation through intelligent data analysis, real-time decision support, and 

personalized customer experiences. Consequently, AI has become a strategic resource that 

enables startups to improve operational efficiency, reduce costs, and develop scalable business 

models capable of competing in dynamic digital markets. 

4.2 Opportunities for Young Entrepreneurs in India 

The analysis of the literature reveals that AI has created substantial opportunities for young 

entrepreneurs by reducing entry barriers and expanding access to digital markets. AI-powered 

tools enable entrepreneurs to automate routine operations, optimize marketing strategies, 

improve financial forecasting, and deliver personalized services to customers. The increasing 

availability of cloud computing, digital payment systems, e-commerce platforms, and social 

media has further accelerated entrepreneurial growth. In addition, government initiatives such 
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as Digital India, Startup India, and the National Strategy for Artificial Intelligence have 

strengthened the startup ecosystem by promoting innovation, digital infrastructure, 

entrepreneurship development, and access to financial support. These developments have 

encouraged young entrepreneurs to establish AI-enabled ventures across sectors such as 

fintech, healthcare, education, agriculture, logistics, retail, and digital services. 

4.3 Challenges in the Adoption of Artificial Intelligence 

Despite its numerous advantages, the literature identifies several challenges that limit the 

adoption of AI among young entrepreneurs. High implementation costs, limited financial 

resources, inadequate technical expertise, and shortages of AI-skilled professionals continue to 

hinder the effective utilization of AI technologies. Furthermore, issues relating to data privacy, 

cybersecurity, ethical concerns, algorithmic bias, and regulatory uncertainty have emerged as 

significant barriers to AI adoption. Small enterprises and first-generation entrepreneurs are 

particularly affected by these challenges due to limited access to advanced technologies, 

investment capital, and institutional support. Therefore, successful AI adoption requires 

continuous investment in digital skills, technological infrastructure, and responsible AI 

governance. 

4.4 Government Initiatives and Entrepreneurial Ecosystem 

The literature suggests that India's digital entrepreneurial ecosystem has expanded 

considerably due to supportive government policies and increasing technological adoption. 

Programmes such as Digital India, Startup India, Atal Innovation Mission, and the National 

Strategy for Artificial Intelligence have played a significant role in encouraging innovation, 

startup incubation, digital literacy, and AI adoption. The growing presence of incubators, 

accelerators, venture capital firms, and innovation hubs has also improved access to mentoring, 

funding, and business development services. However, regional disparities in digital 

infrastructure, access to finance, and AI readiness continue to influence entrepreneurial growth 

across different parts of the country. 

4.5 Future Prospects of AI-Enabled Digital Entrepreneurship 

The reviewed literature indicates that the future of digital entrepreneurship will be 

increasingly influenced by advancements in Artificial Intelligence. Emerging technologies 

such as generative AI, intelligent automation, blockchain integration, cloud-based AI services, 

and advanced business analytics are expected to create new entrepreneurial opportunities and 

transform existing business models. As AI technologies become more affordable and 

accessible, young entrepreneurs will be better positioned to develop innovative products and 

services for both domestic and international markets. Future growth will depend on 
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strengthening AI education, promoting digital skills, encouraging research and innovation, and 

establishing transparent regulatory frameworks that support responsible AI adoption. 

4.6 Discussion 

The overall analysis demonstrates that Artificial Intelligence has become a key driver of 

digital entrepreneurship by fostering innovation, improving business efficiency, and creating 

new market opportunities. At the same time, financial constraints, technological complexity, 

ethical concerns, and regulatory challenges continue to affect the successful adoption of AI 

among young entrepreneurs. The literature suggests that sustainable AI-enabled 

entrepreneurship requires collaborative efforts from government, educational institutions, 

industry, financial organizations, and startup support agencies. Strengthening digital 

infrastructure, expanding access to AI education and finance, and promoting responsible AI 

governance will be essential for building an inclusive and globally competitive digital 

entrepreneurial ecosystem in India. 

5. Findings 
The present review of the literature reveals the following major findings: 

1. Digital entrepreneurship has emerged as a significant driver of economic growth, 

innovation, and employment generation, with Artificial Intelligence (AI) playing a 

crucial role in transforming entrepreneurial activities. 

2. AI technologies, including machine learning, natural language processing, predictive 

analytics, and generative AI, have enhanced business efficiency by enabling 

automation, intelligent decision-making, and personalized customer engagement. 

3. The adoption of AI has created substantial opportunities for young entrepreneurs by 

reducing operational costs, improving productivity, facilitating business innovation, 

and enabling the development of scalable digital business models. 

4. Government initiatives such as Digital India, Startup India, and the National Strategy 

for Artificial Intelligence have strengthened India's digital entrepreneurial ecosystem 

by promoting innovation, digital infrastructure, startup incubation, and technology 

adoption. 

5. The rapid expansion of internet connectivity, digital payment systems, cloud 

computing, and e-commerce platforms has accelerated the growth of AI-enabled 

startups and expanded entrepreneurial opportunities across multiple sectors. 

6. Despite these opportunities, high implementation costs, limited financial resources, 

inadequate AI expertise, and shortages of skilled professionals continue to restrict AI 

adoption among many young entrepreneurs. 
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7. The literature identifies data privacy concerns, cybersecurity risks, ethical issues, 

algorithmic bias, and regulatory uncertainty as major challenges affecting the effective 

implementation of AI in entrepreneurial ventures. 

8. Regional disparities in digital infrastructure, access to finance, and technological 

capabilities continue to influence the growth and sustainability of AI-enabled 

entrepreneurship across India. 

9. The review highlights that successful AI adoption requires continuous skill 

development, responsible AI governance, improved digital infrastructure, and stronger 

collaboration among government, industry, academia, and startup support institutions. 

10. The literature indicates a limited number of comprehensive studies that simultaneously 

examine both the opportunities and challenges of AI-enabled digital entrepreneurship 

from the perspective of young entrepreneurs in India, suggesting the need for further 

research in this area. 

6. Suggestions 
Based on the analysis of the reviewed literature, the following suggestions are proposed to 

strengthen AI-enabled digital entrepreneurship among young entrepreneurs in India: 

1. Strengthen AI and Digital Skill Development: Educational institutions, universities, 

and skill development organizations should incorporate Artificial Intelligence, digital 

entrepreneurship, data analytics, and emerging technologies into their curricula to equip 

young entrepreneurs with relevant competencies. 

2. Enhance Access to Financial Support: Government agencies, financial institutions, and 

venture capital firms should expand funding opportunities, grants, and low-interest 

credit facilities for AI-enabled startups to reduce financial barriers to technology 

adoption. 

3. Improve Digital Infrastructure: Continuous investment in high-speed internet 

connectivity, cloud infrastructure, digital platforms, and advanced technological 

resources is essential, particularly in semi-urban and rural areas, to promote inclusive 

digital entrepreneurship. 

4. Promote Startup Incubation and Innovation Ecosystems: Greater collaboration among 

universities, research institutions, industry, startup incubators, accelerators, and 

technology parks should be encouraged to provide mentoring, technical guidance, 

networking opportunities, and business support for young entrepreneurs. 

5. Develop Responsible AI Governance: Policymakers should establish clear regulatory 

frameworks that address data privacy, cybersecurity, ethical AI practices, transparency, 
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and accountability to encourage the responsible adoption of Artificial Intelligence in 

entrepreneurial ventures. 

6. Encourage Industry–Academia Collaboration: Strong partnerships between academic 

institutions and industry should be promoted to facilitate knowledge transfer, practical 

training, research collaboration, and commercialization of AI-based innovations. 

7. Promote Awareness and Capacity Building: Regular workshops, training programmes, 

entrepreneurship development initiatives, and awareness campaigns should be 

organized to improve understanding of AI technologies and their business applications 

among aspiring entrepreneurs. 

8. Support Future Research: Future studies should focus on empirical investigations 

across different regions, industries, and demographic groups to better understand the 

long-term impact of Artificial Intelligence on digital entrepreneurship and 

entrepreneurial success in India. 

7. Conclusion 
Digital entrepreneurship has emerged as a vital driver of innovation, economic growth, and 

employment generation in the digital economy. The integration of Artificial Intelligence (AI) 

into entrepreneurial activities has transformed the way businesses are created, managed, and 

expanded by enabling automation, data-driven decision-making, personalized customer 

engagement, and innovative business models. The review of the existing literature 

demonstrates that AI offers significant opportunities for young entrepreneurs by improving 

operational efficiency, enhancing competitiveness, reducing business costs, and facilitating 

access to broader digital markets. At the same time, the literature highlights several challenges 

that influence the adoption of AI, including high implementation costs, limited technical 

expertise, inadequate digital infrastructure, data privacy concerns, cybersecurity risks, ethical 

issues, and regulatory uncertainty. Addressing these challenges requires coordinated efforts 

from policymakers, educational institutions, industry, financial organizations, and startup 

support agencies to create a supportive entrepreneurial ecosystem. The study also indicates that 

government initiatives such as Digital India, Startup India, and the National Strategy for 

Artificial Intelligence have played an important role in strengthening India's digital 

entrepreneurial ecosystem. However, sustained investment in digital infrastructure, AI 

education, entrepreneurial skill development, innovation ecosystems, and responsible AI 

governance will be essential to maximize the benefits of AI-driven entrepreneurship. Overall, 

Artificial Intelligence is expected to play an increasingly significant role in shaping the future 

of digital entrepreneurship in India. By leveraging AI responsibly and strengthening 
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institutional support, young entrepreneurs can develop innovative, competitive, and sustainable 

business ventures that contribute to inclusive economic development and the country's digital 

transformation. The findings of this review provide useful insights for researchers, 

policymakers, educators, and entrepreneurs and may serve as a foundation for future empirical 

research on AI-enabled digital entrepreneurship in India. 
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